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OOH works differently

High Reach ~High Frequency “Seconds of
| | _ Attention



Usihg 3 Measures

Al + Attention + Eﬁectivene,ss

O

Al
Vim Test

Attention
Lumen Test

W

Effective
Systeml Test

How does creative
composition impact focus
of attention?

| JCDecaux

What do people see when they view
the creative in real world
environments?

LUMeN

How does the creative
make people feel?

System1



Created a new testing suite of tools.
50 OOH Posters.
7,500 respondents.

ThesPerféeibigital Poster



Capturing Emotions

Quantity & Intensity Emotions Reasons for Emotion

Contempt

Sadness :
Contempt
Dizgus=t
Anger
Happiness | HEE

Sadness

Heutral

Happiness

Disgust

Surprise

System1 Research © 2006
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COUNTRY YOUR AD
AVERAGE
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@ NatRep @ Custom Sample

Not available

Page 6 of 12

DIGITALVIDED  FINISHEDFLM
s ': " Andrex Puppy - JCD OOH Context 3.0
2 Andrex

12sec. 21* June 2023

L i
L.;'

}”“I:
i |

Second-by-second Response
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Mimics Media Environment | Creative Consumed Like Real Life

New Survey Method VS Real Life Attention

R=0.45

(Sig. +/- 99%)

Real Life Media Average View Time

In-Survey Average View Time

| JCDecaux Systemi LUMcN'
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Predicting creative success

Star Rating Spike Ratimg FluenCy

—
JCDecaux Systeml



OOH performs similarly to TV on long-term & short-term impact but has low fluency

Averages

Star Rating Spike Ratimg FluenCy

JCDecaux Systeml
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Uniqueness Craft Breadth Emotional
Engagement

Creative Reality
Media POV: Attention, Format & Reach

System1 | JCDecaux LUME=N
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Breadth Emotional
Engagement

-

Creative Reality
Media POV: Attention, Format & Reach

System1 l JCDecaux LUME=N 11
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Uniqueness Craft Breadth Emotional
Engagement

Creative Reality
Media POV: Attention, Format & Reach
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Average Poster 2sec Brand Recognition

Implement
distinctive brand
assets.

7,500 respondents



Creative Realities

Focus on three.

JCDecaux

©asis

Fast Fluency

ﬂj@? 'U S\“ ;
THIRSTIE

System1 I JCDecaux LUME=N 7500 respondents



Westminster Cathedral

a — —R—

JCDecaux

ICE CREAM

’TCDecaux LUM=N 7500 respondents



Creative Realities

JCDecaux
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Summer looks good on you

Brand on top.
Brand big. )

/—C FINAL FLUENCY h

Correlation

Final Fluency + O 3 5
Logo Size .
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Think Big.

JE P E PR IR M ||

Wormwood Street

E-; — ————

JCDecaux

| Grove
4 ireditch
12 Jerton Ho;

S EL

Three

Comfy slippers
ORIGINAL ) are nice, dancing

shoes are better.

Presale tickets
Get early access

Download our rewards app

System1 ' JCDecaux LUME=N



Think Big.

JE B E R IE M (]

Wormwood Street

CLecaux

X2 LOGO SIZE

Three

Comfy slippers + 2 2 %

are nice, dancing }

shoes are better. \ \V/ ewed

o farith ‘ +280,
| Average view time |

Download our rewards app & s
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Creative Realities

Again, big gets
attention.

@ Average View Time + 8 6 %

Bigger Product

Systeml I JCDecaux LUME=N © System1 Group PLC 19



Creative Realities

Average CTA Size

11.6%

o °

A aln bl etS Smallest 50% Largest 50%
gain, bigg

attention. 0% viowed 19 v

0.9s dwell 1.4s dwell

Smallest 25% Largest 25%

46% viewed 74% viewed
0.7s dwell 1.9s dwell

Systeml I JCDecaux LUME=N © System1 Group PLC 20



Creative Realities

Be realistic.
Max 10 words.

Fast Fluency

+O . 5 Uplift in Star

Long-term gains

Systeml I JCDecaux LUME=N © System1 Group PLC 21
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Uniqueness Craft Breadth Emotional
Engagement

Creative Reality
Media POV: Attention, Format & Reach

System1 l JCDecaux LUME=N 22



Use Fluent Devices.

(—@> NO FLUENT DEVICE %

Star Rating
2.4 Modest

\_ /

:} FLUENT DEVICE %

Star Rating
Good

\_ /

] JCDecaux

Andrex

Star Rating 1.44 Spike Rating Fluency Rating
5.9 Exceptional Exceptional Exceptional

System1 | JCDecaux LUME=N



Play with your
product.

Star Rating 1.33 Spike Rating Fluency Rating
Strong Exceptional Exceptional

System1 | JCDecaux LUME=N




Then give your é
creative idea the '
right attention. »

Try contact
lenses, free

System1 l JCDecaux LUME=N



Then give your
creative idea the
right attention.

Star Rating

Try contact Modest

b8 lenses, free

System1 l JCDecaux LUME=N
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Emotional Intensity
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Bodily oc‘ion SES Or expressions
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